E-Taxation
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Unit-1 '

Taxation E-Taxation-Delinition, Purposc, Importance and Types.
Dircct Taxes-Types of Direct Taxes.
Indirect Taxes- Types of Indirect Taxes

Difference hetween Direct and Indirect Taxes. Tax Management, Tax Planning,
Tax Fyvasion & Tax Avoidance.

Unit-11

Fundamental Principle of Taxation. An Evaluation of Taxation, issues related (o
[:-Commerce

Unit-TI1
Table of contents about Income Tax basics in India
Relevant I'TR form at the time of e-filling Inco‘mlc Tax
Unit-1V

c-lax payment facilitates. Payment of direct taxes online by tax payers. To avail
of this facility- Net Banking/Debit Card/Credit Card Facility is required.
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Marketing and Salesmanship

%

Introduction to market and Marketing-Meaning and Definition of Market.
Classification of Markets, '

Marketing Concepts-Tradition and Modern. Importance of Marketing. Functions of
Markceting.

Unit-11

Market Segmentation- Mcaning and Delinition of Market Scgmentation,

Importance. Limitations.and Bascs for Scgmentation.

Marketing Mix- Mcaning and Dehnition off Market Mix. Importance of Market

Mix. Llements ol Marketing Mix-Product. Price, Promotion and Place.

Unit-111

Salesmanship-Meaning and Delinition of Salesmanship. IFeatures. Scope and Utility
ol Salesmanship. I:lements ol Salesmanship. :

Sclling Process- Stages ol Sclling Process and Approaches
Unit-IV

Personal Sclling-Mceaning and Delinmiton: Selling as a Carcer. Classilicaton ol

Successiul Salesperson. Functions of Salesperson. Qualities of Salesperson
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